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April 11, 1994
UM CAPITAL CAMPAIGN PASSES $25 MILLION MARK 
MISSOULA -
The University of Montana Capital Campaign has surpassed the $25 million mark on the 
way to its $40 million fund-raising goal, campaign chair Phyllis Washington announced.
In the five months since the campaign was first made public, The University of Montana 
Foundation has raised more than $5 million for campaign priorities, bringing the campaign total to 
$25.4 million. More than $20 million had been raised for UM projects and priorities by the public 
campaign kick-off ceremony last October.
The volunteer-driven campaign, "Ensuring a Tradition of Excellence," passed the $25 
million mark eight months ahead of projections, Washington said.
"We are absolutely thrilled to be off to such a fast start with our campaign and that 212 
donors have already made commitments," she said. "With their gifts to the Capital Campaign, they 
are saying they want The University of Montana to be the leading liberal arts university in this 
region."
The UM Foundation began gathering campaign gifts in 1992 during the "quiet phase" of the 
campaign. The public phase, when both large and small gifts to UM are openly sought, is expected 
to conclude in 1997.
Details about campaign progress and amounts raised toward each priority area were 
announced to the Campaign Executive Board and 47-member Campaign Steering Committee at a
-more-
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joint meeting in Missoula April 7.
The four campaign areas-faculty positions and scholarships; program enhancements; 
building construction, renovation and equipment; and immediate needs--are all drawing donor 
support.
"All the campaign areas are certainly fund-raising priorities and the University is working 
diligently to meet goals in the four basic areas," UM President George Dennison said. "However, 
we attach greatest urgency to the building projects for which construction is to begin this summer."
The campaign’s two major construction projects, new buildings for the business school and 
Davidson Honors College, are slated to get under way this summer.
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Contact: UM Foundation Public Relations/Special Events Manager Kathie Urbanec, 243-2593. 
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